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- Welcome New 6A!
1 New 6A Emerges in Junior High Athiete Wins International

Eastern Europe — Hungary | | Tournament with Enagic's Support!
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Nelida Buda
RUY-TE

Hungary
PAGT D

InNIast month’s issue W‘é introduced Honoka rki,l3, of
Ryokufu Gakuen in Nago, Okinawa, as the youngest

Nelida Buda, originally from Romania, is currently working ﬁ%ﬂﬁ; zz\évea?(je?hsesﬁgr? dgsﬁgraiiies%osgigugzilt? ojr?pt%%
as our distributor if‘ Hungary. While unemployedt Nelida Pacific Paddle Games, held in C%Iifornia frompOctobér 10
came across Enagic and starte"d her business using the through 11, and won the girls 13-14 technical and distance
Tokurei plan (alSO known as the "Good Samaritan Plan } As races, |ead'|ng to her overall Victory in the age group.

a result of her continuous efforts, she was able to reach 6A Though petite in stature, Honoka made full use of her , - ~ Y (11 3 — : »
in September. We foresee great success from Nelida and strong lungs and heart to paddle powerfully through the Mnther ot Three neaches n In 1 Inavs
look forward to her role as a bridge Romania and Hungary races and achieve this great honor. ' . - —
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Congratulations for Reaching 6A!
Septemhber 2015/ Our new 6A and ahove distributors

Jahlilawati Binti Abu Bakar
IJrUSIT1 « EvT o« ZTINAI (6A)
[Malaysia/ ¥ L—37]

Jahlilawati Binti Abu Bakar became a 6A in September, accom-

GA « DOMINGA LORNIEZORNOSA. Phicginesl = JODIE A KRABMER i P _—_. —_— p]|5h|ng this rgntlarkab]e f(f:at within only 18 days of her registra-
T wowy * TAYNALDOTOCMO (Philppines) @ JOHN H. MAI (USA) RESOURCES SDN BHD 7 tion. Though it is uncertain whether this was an unprecedented
« FANCY LHTAM Caey M MLIATMGIORA Guselal  SACS LRS- (USA) * LA ML Unipeet case, it is undoubtedly one of the rarest in Enagic history.

o ALLEN K HOLDEMAN (USA) ENTERPRISES P/L * DANG T. NGUYEN (USA) o SILVIA MONTAGNA (Italy) 3 3 .

o KAY V FRAY (USA) o FAST TRACK INVESTMENT TRUST (Austrai)  » CURTIS T. OMURO (USA) o BERNADETTE LAGURA (ireland) With such an accomplishment under her belt, it is only natural

* NG KOON HON (Hongkong) ® LIVE WITH HEALTH (Australc) @ SHELLEY Y.H. YANO {UsA) » MARCELO ANDRES (Phiiopines) ; i ;

o ARAMAT TRADING(VIILTD  (Malaysia)  ® WONG FUNG NEON (Malaysa)  ® BETH AMONETTE {UsA) » DUANE W. STRAUB UsA) to view her as a fierce busm(_essw‘oman as she 'h.erself admits to

® lc*igN Lgfgyg(}%wm %IHcéng Kpnjg) o LEONG PICK LU @ MARGARET LEONG (Malaysia) ~ ® KEVIN E FREUND {USA) . Eﬁgﬁaﬁ.\lgﬁgmmm EUSA; being very busy. However, it might be surprising to find that

® (4 AW ndonesia, 2 ; 7 ¥ ‘ y S H. Y, USA . 5 s E :

. mlg& Q'IE[%T@L - (HongKong) i%i?;ﬁ Sk Eﬂ?ﬁiﬁﬁi 2 g@%ﬁ?g&%ﬁwms s s while working as a distributor, she is also a wife and a mother of

i ! = - ; |

« CHEUNG SHUK FUN (HongKong)  ® AZAHAR BIN MOHD NOH (Malaysia) three. “I made my house as an office so | can do work from home

. E%'{'E}IIJ’{( éwg%%léasmm ?ndonesfan : . %ﬁ;%?g” [ BINTI ABU BAKAR E:V*g‘avs'a)) and be with my family " says Jahlilawati, whose motto is to cherish

s HongKong) ® T Indonesia :

. é}L{ 8%} ngﬁ(G s (bong Keng)  » CVZAIDUL AKBARKANGEN — (rcknesia) 3 A, 9, @L both her work and family. She uses her home as the center of her

» CHON TENG FON (HongKong)  AMAZING TEAM — » KANGEN CARE ASIALTD.  (Hong Kong) : ; : o

s HUNGSIUMAN (Hong Kong) & AQUASAN SRL (Hungary) @ KANGEN-SUI (ASIA) LIMITED ~ (Hong Kong)  ® SUPERFRESH NOURISHMENT  (Hong Kong) busnn'ess from which she holds seminars, group trainings and

» PANG YIU KEI SAMUEL (Hong Kong) '

« ACTION (Hong Kong) * BUDA NELIDA (Hungary)  ® UNIQUE ADVERTISING (HongKong) ~* HEALTHY LIFE HK (Hong Kong) meetings. (Cont'd to P5)

o KRIDHA JALU PAMUNGKAS [Indr;?lesia)g * ARTURQ VILLA (Italy) PRINTING COMPANY LIMITED * GRANDPA KANGEN WATER LTD. (CANADA)

o REYNALDO R CRUZ {USA) o CHRISTIAN JAKE YACAPIN  (refand) o WATER SELLING WATER LTD.  (Hong Kong) ® WONG SYILL HONN (Malaysiz)

¢ RPEVKE PALOGA . UBN = RONBAISTEWART. i et S yllzFrarsadefo HEL AT R by TS

5 2 L) VA e WEL ¢ DEVELOPME . (Hong Kong ; %

* CRISTINAL, SANTIAGO (CANADA) = FILLMORE J. GOLDMAN (USA) o MILLIONARE CLUB CO. (Hong Kong) EiFRE S ERE ot 1 8SHE CRLEIFIRE o> Te. ThAK

» LESYENO WELLNESS CENTRE (CANADA) o WATER WELLNESSAUINC  (USA) o GREAT CYPRESS GROUP (0 LTD. (Hong Korg) S - A R o P .,-_

b e R (UsA) » LESYENO WELINESS CENTRE canaon) G A 23 BINENCBLDDESDED TGV RICENGT —A

» MARIA EUGENIA JUAREZ RUEDA E&ﬁ?{?}m * ANNE G, DOLGIN (UsA) © JOEFARD M. SALAZAR (CANADA) * PROSPER SOULS SDN BHD (Malaysia) Tﬁ%:t[’iFﬂEL’\&b\o

« GILMAR RIBEIRO ) ® LILA RISTEVSKA (USA) o SAMUEL GUILHERME DA SILVA ~ (Brazi) o PLATINUM WATER CLUB {Hong Kong) wep 7 B 1 e .

» [SATAS SOARES BARBALHO  (Brazi) o ECOTEK INT INC (Us) * JONATAN SUMBILLO  (hiipoines) | y'a'pepoinan A HARZIASFS—HORINGEEIRAV—I VT LR

* RICARDO SANTOS SILVA ~ (Brezi) e DEBORAI REAVES (USA) o MONATO ANNABELLE (Philppines) © ¢ S Sz - 5 =5 NBES(N

. DI(){TAL WEB EVENTOS [Er‘razi\)' o LIDIJA SNICARENKO (USA)  DEXTER MAZO (Philippines) KANGEN WATER (H.K)) LTD.  (Hong Kong) ;f?‘h% 71. %“Dc E 5% r;"il% ('L..'h‘_- LG )\Fﬁﬁj tnﬂj-z;l_: 251

T e R A B I . B e
s b TP » REX C BARRET" (USA) . Australia, - . " - =5, sxy

. Eéﬂ;‘ﬁnﬁgﬁé}l’?‘“" m:!“”?”%; o CREEXSIDE WATER COMPANY LLC  (USA) * WONGNYUKYN@DAVID ~ (Veays) 3 A D4 HB. FNpAMEEEREEATICLIEWLIE. THIvoED

. i iippines) o BEATRIZ FREIRE (USA)  MOKE YEN (Maiaysia) = = CEE S+ —D— SR
ISR RANICI SANTOR (Philipgines) M GUADALUPE GOMEZ ~ (USA) « CHOW PAK LEONG (Malaysa)  » WATER SOLUTION CO. (Hong Kong) ?%G)ﬂ_&j"‘%a%k'—“ s j__ :b/j} L= OHE S =7

YUEISERAL TV, (5 PIcHK)

Global E Friends. Nov 2015 (Vol.180) USD$1.00+tax
Enagic Global Sales Desk Tokyo. 1-1-6 Echizenya Bldg. 7F, Kyobashi, Chuo-ku, Tokyo 104-0031, Japan
Published: Enagic International Public Relations Office  (Tel)03-5205-6030 http://www.enagic.co.jp

12| Global E Friends 2015.11




World Event 5-nx1~or

Mainland China /=&

Enagic Hong Kong 10 Year Anniversary in
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e Hong Kong team came together at the event.
L

On October 10, Enagic Hong Kong's 10 year anniversary celebration was
held in Shenzhen, Guangdong, which is situated next to Hong Kong and is
one of the most successful Special Economic Zones. Over 1,000 distributors
gathered at the hotel venue, many of which were from Hong Koeng and China
while others traveled from Japan and Southeast Asia.

With the commencement of the event, the top leading distributors of Asia
were called on stage to toast the ever expanding “Circle of Compassion”
throughout mainland China. During the award ceremony, distributors, Cathy

(6A3), Anson Liu (6A3-3) and Winnie Lo (6A2-3) were given the
Long-Term Contribution Award for the many years they have selflessly
shared with the company.

The venue was filled with applause as Kenneth Wong, who became the first
in Hong Kong to reach 6A2-5 in April, accepted a trophy on stage along with
his wife, Liao Chun Juan, who is originally from mainland China and is now at
the 6AZ2-4 rank. The excitement reached a peak as the 30 or so distributors
who had become 6A and above by October received their certificates. The
emotion of everyone in the hall was proof of the unwavering unity among the
distributors. From Shenzhen, the leading city of Chinese economic reform,
the Enagic business is rapidly growing throughout mainland China.
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The venue overﬂowed with over 1,000 people
1,000 ALl EHSIBFIBHRLT

Asia’s top leaders roposing the toast.
EMROBREMBTITOLy T4~

The Iargest group of the China team waving theu flag.
EfERSOBRAZHOFET—L

The vibrant Indonesia team.
TRVOEWDA Y FRITF—L

Team Japan also joined in on the celebration.
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From Hawaii//\z1n5
Training Session Held for
290 Distributors!

250 ADSMUERTGEIENL—= T ZFHfE!

A large-scale training session was held in Hono-
lulu, Hawaii on October 2 and 3, in which an esti-
mated 250 distributors participated. It was an
exciting event, as it not only gathered distributors
from the South Pacific countries such as Australia
and Samoa, but also from mainland America and
various European nations.

The top leaders became fervent as they trained
the participants, who in turn gave their full atten-
tion. A Hawaiian style dinner party was held on the
second day with ukulele and hula performances.
Those who received bonuses in the following ceremony, expressed great
delight in being rewarded for their efforts.
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From Florida;7ou s

“Kangen University” Appears in Oriando Gity?

A=Y RIcTKangen XZE £ ?

The Kangen Orlando Conference, organized by our Florida 5A distributor,
Ray Stone, was held in a hotel venue in Orlando, on October 9 and 10.
Around 400 people gathered from different areas throughout the States
including our U.S. leading distributors, Cynthia Briganti and Bob Gridelli.

The event, which was also titled, Kangen University, consisted of seminars
and training sessions provided by Ms. Briganti and Mr. Gridelli to meet the
needs of the “students”. The event was undoubtedly great learning
grounds for the distributors as they received 2 days of “lectures” on effec-
tive communication and proper knowledge of the products and programs.
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The venue was filled with participants.
RBEORTIVISERBEIC

Tony Mack is elated to receive his $21,000 title incentive
for reaching 6A2-2.

6 A2-2|CENELZA MbA 274 721.000F L AR
LTERFZ—-TuIER

The ukulee and hula per-formance livened up the ceremony.
WENERY EW ey LLEEENTATY TS

400 “students” attended the “university.”
A00ABTKE I THATE

Related goods were also popular at the event.
B ES v X AT DK
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HOEMRNDER Realization of True Health A 5 DMDIEJIT Five Kinds of Kangen

B{EOFE True Physical health DEEDET 1 Bodily Constitution Kangen | (4) & (18) MIEIT 4 Appreciation/Compassion Kangen
EEDERE True Financial health
DORER

2RETENEDET 2 Fair & High Income Kangen | (5) St SADET 5 Societal Support Kangen
True Mental / Metaphysical health (3)Y7)144L0AE-FET 3 Quick Return Kangen

'HDW}I_,Q)Blli_llllnglISiIIeSS)oll d
Pa‘;mTllme,BaS|sr"'
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Willy Fowlkes

DA V= F =R
[U.S.A/ 7 AU HESRE]

2 _COMING SOON E. .8

Atiention! Enagic EventdAround the World
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Willy Fowlkes, 52, a New York resident who reached
6A2-3 in May of this year, joined the Enagic business
in 2007. The hours that he could commit to the
Enagic business were limited though, as he was
already employed by the Police Department.

Only able to work part time, Willy made strenuous
efforts to get his business on track. He put forth
every available second and wished only for more
hours in the day. All his hard work came to fruition
when he achieved the feat of reaching 6A in only 3
months and earned over $200,000 within the first
year of business.

““Persistence Is the Key”

After 2 years, Willy was able to retire from the
Police Department and devote himself fully to the
Enagic business. He firmly emphasizes that the
key to his success as a part timer was due to
“persistence.” When asked about the motivation
behind such persistence? Willy replied, "My
mission is simply to enhance lives.”

The Journeg to

6A2-3 @D #6A2-3 KK
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BRERELEEVVET. N1 BHMERU ES 58N

Mo\ H—FXW

Achieving the Ideal Lifestyle with Enagic

Currently at 6A4-3 and aiming for 6A7-4 by the
year 2016, Willy touched upon his goals for the
near future. On top of the desire for his company,
WHF World Enterprise, to become well known to
the public, Willy wishes, “to teach people that they
can build a business on a part time basis.”

He also speaks passionately of the health
insurance policy in the U.S. “[I'd like to] teach
people that instead of talking about the
government and health care, it's more about
SELFCARE.” Willy emphasizes the importance of
self-care to enhance and maintain a healthy
lifestyle.

‘Enagic business gives me the ability to live a
lifestyle that most people dream about,” admits
Willy. It seems only a matter of time before his
company and Enagic will be well known all around
the world.

Relaxing on his cruise.
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Philippine Distributors | INAONGSIA -1+,
“Osaka Factory Tour 2nd Year Anniversary

ek g S

November 19, 2015 (Thurs.)
10:00 AM ~ 12:00 PM

e u Hotel, Osaka
1435 Shibata, Kita-ku , Osaha, Japan
el £81-6-6372-5101

T ey 1
1"} et
MDate,~2016 January 10, Sunday
M Location/Jakarta Convention Center
MEvent,~Enagic Indonesia

2nd Year Anniversary

H. 2016514108 (H)

W5  FR/YYAIE Ry E—

WDate~November 19, Thursday
M Organizer,~Enagic Philippines WA
B BH/1A1980R)

WE ®‘/ Iy I71J)EVHEE
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2016 Enagic
Glohal Convention
in Las Vegas

2016 T4 FO—IUL-DYARYY3Y in TANHR

......

2
Global Convention in Las Vegas
Manu: Bay Resort & Casino
luly 27228

MDate.” 2016 July 27, Wednesday ~ 28, Thursday
M Location, Las Vegas, Nevada — Mandalay
Bay Resort and Casino
MEvent, 2016 Enagic Global Convention
LG H. 201657827 ) ~28H (&)
WE  FRRINVENS
5 AW =TT
Wb 2016 TPy FA—/N AR Ay
in ZARAHA
%For more information, please visit(<bL<RETFZT)
https://www.enagic-convention.com
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cont. from p1/RifiH S5#K<
(Cont'd from P1)
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Jahlilawati Binti Abu Bakar - Eemebygbsiigsqrymii st
(64) L R R & & bl S ReES 17
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*Malaysia/ <L —<7

Jahlilawati reason for starting an Enagic business was based on 4 factors:
(1) the high-performance products, (2) the high compensation plan, (3) the
company's stability, and (4) the excellent system of the group she joined.
Applying these factors to her business, Jahlilawati, “My policy is to do it the
honest way. Share the benefits of the product and how to make money.
Make the process simple so that others can easily duplicate.”

Could this be her secret to reaching 6A in only 18 days? For now, as the
leader of her business group, Jahlilawati goal for the near future is to reach e =
6A5-2, but she has an even more grand and ambitious goal, “ | can visualize  Jahlilawati posing in front of her
that more people on this planet will be healthier [with Kangen Water].”

immense house.
A EEONTH—AENS
Iv)TTrrER

TEDHETMYBATEZ L IEWD,

INHT18HMT 6 AZREIDMERGDRES
INBESDEVRAT I —TERNBRE
B ETE6 AS-2BEEHETHFRICR
EBABDIENETKTHRDAT L ZRER
K IEWSBERDTH .
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From Okinawa to the World!
The Success Story of Hironari Ohshiro

Chapter 4
‘Tésﬁlo Maehara

Cornerstone of Peace: the Soul of Okinawa

Surrender meant more sacrifice for Okinawa. US soldiers wreaked havoc, the military gov-
ernment did‘as it pleased. Responsibilitjr' for the bloody battles of Okinawa was placed on the
already strained shoulders of the islanders. The island was forced to accept all of the contradic-
tions, the injustice and the inequality. The discrimination and distortion and stress. The island
also had to accept all of the war babies abandoned by their American soldier fathers.

Despite the humiliation, the islanders rallied themselves. They never forgot that Okinawa is
made up of islands of unique song, of matchless dance. Paradise islands with the power to calm
and to heal. In 1995, the islands commemorated the fiftieth anniversary of the end of the battles
which so ravaged them. They did so by building a memorial park, in the city on the southern-
most tip of the main island of Okinawa. Within the park there is 2 monument, the Cornerstone
of Peace. The monument commemorates everyone who died in the Battle of Okinawa, friend or
foe. The American soldiers, the European soldiers, the Japanese soldiers, the citizens of Okina-
wa. All of their names are inscribed on the monument. Is there any other monument such as
this, which commemorates the names of everyone who died, regardless of their nationality or
affiliation?

In July 2000, the Japanese government hosted the G8 summit. Blll Clinton, the President of
the United States at the time, visited the Cornerstone of Peace, and made a statement in
= F remembrance of those who lost their lives and the legacy of Okinawa as islands of peace. Okina-

wa is becoming an increasingly popular holiday destination for tourists across Asia, and I hope
that the prefecture will become known as an oasis of peace and of calm, superseding its past as
islands of war.

We Uchinanchu must not be bound by our terrible past. We must move towards new and better
possibilities. The Cornerstone of Peace has become a treasure which Okinawa should be proud
to share with the world. '

A dozen or so years ago, a particular song became popular in Okinawa. It is called A Prayer
for Peace. The song is a call for peace from a collection of islands which has suffered great trage-
dy. The lyrics go something like this.

1. Beautiful Okinawa, always a battlefield When will we be able to live in peacer?
“Thhis island, our island Praying for peace for our Okinawa’.
2. Let none of us forget, this world of pitiful battle Burned into the hearts of all of us
“Refrain”. =
3. All of us together, hearts and mind together The true Okmawa for us to protect forever.
“Refrain”.

@Author’s Profile

Born in Okinawa in 1941. Maehara graduated from Naha Commercial High School in 1960. After attending
the University of Hawaii, he graduated with an MBA from the University of Southern California Graduate
School and with an MA from the Fuller Theological Seminary. He is now actively working as a consultant at a
Japanese firm and is also a minister. He is the advisor of Enagic USA.

Other major works by the author : "The Rules of Business Taught by the Bible” ~"Quenching the Thirst for
Global Success”

Available in all Enagic branches or can be purchased online from http://www.enagic.com
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ic Sports Flash

Enagic Bowling Academy's Promising Bowler
Featured on Local TV Show!

IFIVIRIIVIITPHTFE—DELEEF%Z
TLEDISFE!

On October 17 from 7 p.m., local TV program, Seishun Engine (Okinawa
TV), featured Sari Arakawa, who is a junior in high school and member of the ]
Enagic Bowling Academy at Enagic Bowl Mihama (Chatan, Okinawa.) BowlerArakawa,asfeaturedonthe.:locaiprogram
Pro-bowlers who belong to Enagic Bowl Mihama conduct lessons for this  s@ciensnrcmies
supreme academy to elementary through high school students and anyone  snotos are shots from the TV, L Fhes S L EEEHS)
aiming to become a serious bowler. The program introduced the academy
and focused on Arakawa, as she received top-level training provided by the
academy.
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Charging Forward! Enagic Golf Academy Students
Give Impressive PB"IIIIIIEIIIGES

PEE ! TFHIyINITFhTI—DEFISE

There’s no letting up as the members of the Enagic Golf Academy continue to deliver out-
standing performances through the month of October. Hina Arakaki, who is attracting a
great deal of attention, moved in to tie for 31st place in one of the nation's major events:
the Japan Women’s Open Golf Championship, held in Ishikawa prefecture from October 1
through 4. Junior high school student, Riri Sadoyama also in October entered the competi-
tion, advancing to the final round and tying for 60th place.

Arakaki continues to enter pro-tournaments, tying for
12th place in the Fujitsu Ladies (16th~18th/ Shizuoka), win-
ning the low amateur and tying for 42nd place in the
Nobuta Group Master GC Ladies (22nd~25th/Hyogo).

Akihito Nakasone contributed to the Okinawa team plac-
ing 5th in the group competition, as he himself placed 14th
: S 2 in the grade 4~6 division in the 10th All-Japan Elementary
e e o SChool Golf Tournament (11th/ Chiba). On the 12th, the
BALFA—T»TIL—T5 Okinawa Youth Development Golf Tournament (Junior
HIBLLFEF CJGA School Competition) was held in Naha City and out of 9 teams and 33 players. our golf
academy members achieved an amazing double win in the middle & high school and ele-
mentary divisions.
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Hacchi's Life with Kangen Water [E>BEDTKDBBEE)

Fight Flu and Norovirus with Highly Electrolyzed Water

Winter is just around the corner here in Japan and the threat of influenza and norovirus is upon us. I'm sure this is also
a common problem in other countries. Let's discuss how to effectively use highly electrolyzed water in the prevention of
these viruses.

= Don’t forget the basics — wash hands and Gargle

First, let's talk about influenza prevention. Washing your hands and gargling is an essential way to protect yourself from
viruses. Wash your hands with strong Kangen water for at least 15 seconds. Make sure to scrub your palms, the backs,
fingertips and under each nail. Scrub between each finger, paying careful attention to your thumbs and don’t forget to
wash your wrists at the end. Repeat the process using strong acidic electrolyzed water.

Gargling is also important. Immediately after returning home, gargle with strong acidic electrolyzed water to wash out
any viruses from your throat and mouth.

= How to combat Norovirus

Now for norovirus prevention. This virus is commonly transmitted orally through hands and food. In addition to wash-
ing wash your hands, it is very important to thoroughly clean the food you consume with strong acidic electrolyzed water
before cooking.

Of course, cookware and dishes (especially the cutting board!) need to be cleaned and disinfected thoroughly.

= For the health and safety of your loved Ones!

Though we rarely use strong acidic electrolyzed water in cooking, using it to clean and disinfect the ingredients will help
to assure the safety of your family’s health.
Make full use of highly electrolyzed water and provide healthy and safe living for your family.
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Kangen Water on the Scene
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Macao /+F

Kangen Booth Appears in International Exhibition! Mexico/ 2 %33
ERETRIC BT —R R VAINILLACHOCOLATE
HEALTHY BAKERY

One of our leading distributors, Lydia, and her team opened a Kangen
Water booth at the International Food Expo held in Macao from October 1
through 4. While many from various countries opened “food” related
booths, Lydia's garnered a great deal of attention from the “thirsty” visi-
tors as it featured "Kangen Water.”

10B1BL510848ETYAHA ThlE BEHSEET-AHHTWABHT. NHE
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FIEUTATEADTIL—THETKD EFATVELR.
T-2EHEBLEL [BI1ZET—IC

. Vs o) ) =
ENAGIC BRANCH INE Wws ; -/

ﬂﬂlﬂhl'atlll!l the Reopening of NY Branch!
FINY X ERRER SBRSEMhE!

On October 23, a venue in Newark, New Jersey, located across the Hudson
River from New York, was filled to the brim with 400 people, who had gathered
to celebrate the reopening of the New York branch. The branch office, currently
on the fourth floor, will relocate within the building to a ground floor office more
than doubling the workspace. Although the actual relocation of the new office is
scheduled for next January, everyone is anxiously awaiting the day they can work
in this more spacious and user-friendly environment.

108 N\FYVIIEGEATZ2—  4RBICHEA T AZRLEILD 1l
A-VMICBETE 2 —Tr—TI I BLAN-ZE 2BUEITHALE Y. R
Za—T—UTADERBIA0ALHDE [ROBEA—TUERE 1 AOFETT
W, Za1—3—9%EQOHA T4 ADEER N EULLEVENP TG54 71 400 people celebrate the new branch office
ERETARRREMELELLBE,  ANOBEBABEITLVET, AT
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Address: Av. Ventura Puente 1641 Col. Electricistas 58290
Morelia, Michoacan
Phone: +52 443 3146905 www.vainillachocolate.mx

Promoting Healthy Living! Leveluk in

10 Shops Across the Nation!
@ﬁ:un L—%7‘7/|\ | 2+ 10[ESHTLARZ Y% ERAH ]

The main store of Vainillachocolate® Healthy Bakery located in Morelia,
the capital of Michoacan in west-central Mexico, is a combined
confectionary, bakery and cafeteria chain store that has spread to 10
different locations across Mexico. The owner, Fernando Garcia De Alba
Zepeda, opened his very first store in August 1 of 2010.

The store name Vainillachocolate is the Spanish version of vanilla and
chocolate combined together. When asked the reason for this name
choice, Fernando explained that vanilla in Mexico has been passed down
from generation to generation as a sacred plant and chocolate, which was
discovered in the vast land of the Aztecs, has been considered to be a
purifying drink for its health benefits. The name was created from these

There was a steady stream of visitors at the Kangen booth
M7= ICEBICAEZO UL

Leveluk installed inside the cafeteria.
ERICEIMNLAT Y

two auspicious gifts from the earth.

He also explains the two major concepts of his stores. Using high class ingredients of excellent quality and taste
and maintaining strong health consciousness. Kangen Water was a perfect fit. Fernando installed a Leveluk in each of
the 10 stores as it was the, “best ionizer equipment in the market to produce antioxidant and alkaline water,” that he
could find for his health conscious stores.

In these cafeterias designed with chic interiors, whenever the order for American coffee, herbal tea or chai comes in,
the Leveluk operates in full force. “Kangen Water is part of the healthy innovation we want to provide to our
customers, so that every product, food or drink has an added value that reflects the essence of the brand
Vainillachocolate® Healthy Bakery.”

Most popular with young adults and health conscious customers, Vainillachocolate, exudes a pleasant and elegant
atmosphere.

Russia Branch Relocates within MoScow!
ERV7DOY PR IEHNBEER!

The Enagic Russia branch has moved to a new office in Moscow. Everyone is
working enthusiastically at the new office. Please visit the new Russia branch!
The new address is as follows:

CDFEERIZVICHZAVTR TLEITS5B2TTHEHALLEL,  LLC "Enagic Russia”

EHETHICBELELLHLLE  FRFRSEELOLBYTT., s ek ity
\ BRSO +7(495)9

Phone: +7 (495) 988-02-05; Fax: +7 (495) 988-02-06
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Congratulations! 8 Branches Reach September Goal!

?R' 9H I?."M‘F@Sif" H ARRTGEIRZEMK!

[Branches reaching monthly goal / Bif&RLZE]
Hawaii,//\7 ", New York,” — 1 —3—%, Vancouver,” /\>» 7 —/\—,
Brazil 7= </Jl, Hong Kong.” &%, Indonesia,” 4 > Fx2/ 7,
Philippines,” 7 « 1) E>/ and Okinawa,”34'4&
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@ERIZEHREELET / e-mail:kouhou@enagic.co.jp
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